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About Us



World Leading Intranet Experts

• 13 years of profitable history 

• Dozens of Fortune 500 Clients

• World-Renowned Thought Leaders

• 200+ intranet projects

• Highly specialized

First to study & formally define “social intranet”



Select Clients
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Social Business

• Enhancing business performance by adopting and 
incorporating social media and practices into most aspects of 
internal and external communications and collaboration.





Employees

• Social business begins with employees – there are no 
products, sales and customer service without employees



Reasons/ Drivers 

65%
Employee Collaboration

45% Customer 
Communications

56% Knowledge 
Management

37% Because 
everyone is doing 
it

Social Business Study, 2013, Preliminary Data





Internal social media

70%
Most popular:
•Blogs
•Wikis
•Instant Messaging

Social Business Study, 2013, Preliminary Data



External social media

86%
Most popular:
•Facebook (82%)
•LinkedIn (79%)
•Twitter (79%)

Social Business Study, 2013, Preliminary Data



Blogs

50%
Have blogs on their intranet

5% enterprise 
deployment

45% limited 
deployment

13% have no 
plans 

Social Business Study, 2013, Preliminary Data
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Wikis

50%
21% enterprise 
deployment

29% limited 
deployment

14% have no 
plans 

Social Business Study, 2013, Preliminary Data







Employee Networking

28%
4% enterprise 
deployment

11% limited 
deployment

56% have no 
plans 

Social Business Study, 2013, Preliminary Data









Technology + Price



Technology platform

42%
Portal solutions (e.g. SharePoint)

25% CMS

8% Custom 
built solution

19% Social media 
platform

14% Hybrid 
solution

Social Business Study, 2013, Preliminary Data



Vendors

64%
Microsoft SharePoint

18%  Yammer

15%  Confluence

21%  Other

10%  Wordpress

Social Business Study, 2013, Preliminary Data





Price

55%
$0 - $25k

10%   $25 – 50k

4%    $500k – Millions

Social Business Study, 2013, Preliminary Data



The Social Intranet

• An intranet that features multiple social media tools for 
most or all employees 

• Multiple social media tools with at least some or limited 
exposure (optional) from the main intranet or portal home 
page

• Woven into most aspects of content consumption







How Social?

4%
Full Social Intranet (that have social media)

36% Limited 
some enterprise 
social tools

60% Entry level 
social intranet 
(1 or 2 social 
tools)

Social Business Study, 2013, Preliminary Data



Engagement



Employee Satisfaction

13%
Very Good (0%) or Good (13%)

15%   Satisfactory

46%   Poor

27%   Very Poor

Social Business Study, 2013, Preliminary Data



Executive Satisfaction

9%
Very Good (0%) or Good (10%)

33%   Satisfactory

35%   Poor

Social Intranet Study, 2012, Preliminary Data

24%   Very Poor



1/3 of IT projects exceed budgets and 
schedules by almost 100% in 
small to mid-size companies 

(Gartner)
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Key lessons

• Executive champions = success

• Planning

• Change management, change management

• Sometimes you get what you pay for





Intranet Insight > PrescientDigital.com



toby@prescientdigital.com

www.PrescientDigital.com

www. IntranetBlog.com

Twitter: @TobyWard

416.926.8800 
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