
Social Visual
Communication





billion
photos will be taken next year



“This is a watershed time where we are moving away from 
photography as a way of recording and storing a past 
moment, and we are turning photography into a 
communication medium.”

-- Robin Kelsey, Harvard photography professor



27,800 photos uploaded 
to Instagram every minute 

• 5 million per day, 575 likes 
& 81 comments per second

• Engagement 10x Twitter’s





208,000 photos uploaded to Facebook every 
minute (6 billion/month)

• 20% of daily shared photos
• Half of Facebook newsfeeds 
• Engagement 100-180% better







Pinterest generated the 4th largest amount of 
web traffic worldwide

outperforms

by a factor of

10



Previously
Unusable
Moments

















“We believe the consumer is part of [Fashion Week], and that their 
inclusion is going to grow. The consumer has a voice and say in [our] 

brand, they should get special perks even if they can’t attend the show.”
-- Uri Minkoff



Orienting
Humanizing
Interacting

Placemaking
Showcasing

Crowdsourcing
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Instagram at Ovation

“More of my colleagues are getting involved every 
day. The follows, likes, hashtags and comments are 
all increasing. We’ve established a conversation out 
there in digital land that has started to take on a life 

of its own. We have some real success stories, 
too—as well as a number of people who just don’t 
play in social media, and so we’ve developed a way 

for them to stay connected as well. ”

-- Allison Lantieri







Instagram at MAN Diesel and Turbo SE

Tanja Kjaerside wanted to use Instagram as way to 
bring her spread-out, global company together 

through the use of local photos from each location. 
So she started an Instagram account and asked 

employees to post photos that represented 
something unique about the culture at their 

particular outpost of the company. And employees 
responded. Hundreds of photos flooded in, and 

together they became a mosaic of the company as 
a whole.





Pinterest at Red Door Interactive

Staff encouraged to contribute ideas and 
inspiration for the company’s new office to a 

pinboard titled, “San Diego Office Inspiration.”





Synergy’s Employee Lounge board shares company events and staff
announcements, including new babies and even vacation photos.



Organize.com encourage employees to share their
favorite company products on the “Staff Picks” pinboard.















Helena Partnerships on Vine

“Bad Habits Creep In” campaign
used Vine videos to illustrate

bad security habits to employees.
Results: 75% more hits compared to articles 
with no Vines; 95% of staff agreed they had 

become more security-conscious





Infographics





Infoposters
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