THRED-DING TOGETHER

A GLOBAL COMMUNITY
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GROWTH IS A DISCIPLINE

Diet Coke returned to volume growth in North
America during the quarter, following a full brand

restage.
Earnings per share from continuing operations grew 13%.

Total unit case volume grew 3%, with
growth across all category clusters and

geographic operating groups.

6% growth in global retail value for Trademark Coca-Cola.

7 The company delivered organic revenue (non-GAAP) and
| Coca-Cola One Brand Strategy led to volume growth across all geographic operating groups.
4% volume growth, fueled by 3%

growth in brand Coca-Cola and double-

digit growth in Coca-Cola Zero Sugar.
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THE GROWTH COMMUNITY

120+ @

Center
Team

Ak+ Custamer &
Global Growth ﬂ Co ﬁ’Té'rdlal




IF THRED WAS IN THE DICTIONARY...

noun.

1. A place to learn, share and build ideas to advance our Growth strategy
2. News, ideas and knowledge to exemplify our Growth culture
3. One of many tactics to engage a global community

verb.

1. “Threds” together news, content, best practices & knowledge
2. Inspires action & ignites new ideas
3. Weaves us together as one community at a modern, engaging destination



Streaming

Now

OUTLINE OF THE,

mﬁ"!

GROWTH STRATEGY

26 Fegruary
2 March

Corner Kick

Watch: The music video for "Colors’, the
Coca-Cola Anthem for the 2018 FIFA World

Cup by Jason Derulo has launched.
Hands up for your Colors!

Growth Wiki is Here

This is a space to find and share terms,

acronyms and concepts within our

Grow J* strateqy.

Digital Ed

Part 1 of this on-demand webinar offers a

comprehensive rundown of Digital

Advertising best practices with regard to

creative content

T E \

FOLLOWING



EDITORIAL PRINCIPLES




THRED _

REAL-TIME, NEWSWORTHY

& SHAREWORTHY

You hear it here first

P COMMUNITY CONVERSATIONS




THRED

Dairy & Plant-Based Beverages University

- W

PURPOSEFUL e,

THE COCA-COLA COMPANY
beverages for life

& ACTIONABLE SEh

Tied to business objectives

Institute for the Future
Bradley Kreit

KO Dairy & Plant-Based Beverages
University 2018




HAVE FUN

Don’t take ourselves too seriously
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THRED

Marketing in the Era of Bulls**t Toﬁ'cs

HRED

RELATED

What If Coca-Cola Were
Batman?

CANDID

Your Ideas Fuel
Our Future.

Tell it like it'is

What is ideas X change?

LIONS

Yes We Cannes: Festival
Highlights and Coca-Cola’s

(ot

LIVE STREAM

Strategy & Insights Forum
Live Stream 8-9 November

o ke Designing the Future
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INSPIRATIONAL

Courage to be open
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3,500+
TARGET
AUDIENCE

JAN 2016 - DEC 2017

N N [N

JAN 2018 - PRESENT

N N N

+40k

687k

PAGE
VIEWS

AVERAGE
TIME ON
PAGE

AVERAGE
VISITS PER
DAY

7127k

i

Classified - Confidential

GROWTH SUMMIT
FEB 1 - PRESENT

N N N
20k
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