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Cisco At-a-Glance
FY16 Revenue: $48.7B, $36.7 Products, $12B Services (Non-GAAP)

1H FY17 Revenue: $23.9B, $17.8B Products, $6.1B Services

~72,000 employees

282,000 partners; 60,000 channel partners

480 global sites doing business in 165+ countries

More than 19,000 patents

26,000 engineers (27% of our workforce)

#1 or #2 in most market segments we serve

More than 190 acquisitions since 1993

Broad portfolio of integrated products and solutions

Other Stats

$6B Annualized R&D

Fiscal Stats
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Cisco’s Path to Digital
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120	Internal	Mobile	Apps	as	of	Oct.	2017
58	mobile	app	offerings
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• Service Oriented
• Data Driven
• Personalized
• Any Device

Digital is NOT portal oriented!
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Card-level Analytics
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1)	APIs,	APIs,	APIs

2)	Standards	based	toolkit

3)	Data	is	queen

4)	Portals	are	secondary




